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Introduction.

Founded in 2018, Contée Africa is the creative pillar

and leader in the field of brand strategy and social

impact.




Conte Africa.

Founded in 2018, Conteé Africa is the creative pillar and leader in the field of brand strategy and social impact. Our
mission is to keep emerging businesses and non-profit organisations alive and thriving. We understand the challenges
faced by young organisations and ensure that the heart of your organisation keeps beating. We do this by
strengthening your brand, advocating for your mission and nurturing relationships between organisations and

stakeholders.

Our focus is on helping social impact organisations create change in their communities by strengthening their brand
awareness. We help them capture the core of their impact story and inspire action through carefully crafted brand
experiences. As a brand and strategy agency, we provide designers, creative thinkers and experts to work with non-
profit organisations, foundations and philanthropists. Our goal is to help them refine their mission and strengthen
their organisation's branding to achieve and enforce their social goals. By focusing on the area of social impact, we

ensure that targeted and sustainable solutions to local community needs are at the forefront.

Conte strives to be the creative pillar and leader in brand strategy and social impact. Our aim is to strongly influence
and revitalise the creative sector by providing more opportunities for artists, designers and creative thinkers in Africa

and around the world.
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Legacy.

The legacy Conte Africa strives for is one that

empowers creatives to be both productive and

intentional with their output.




Empower creatives to be productive

)

and intentional

The legacy Conte Africa strives for is one that empowers creatives to be both productive
and intentional with their work. We do this by promoting and producing work that is
focused on the community at large. We believe that creatives should not just create, but
create with a purpose. In our ideal world, there is no divide between creatives and

businesses, leading to more diverse and socially beneficial partnerships.
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Services.

An unparalleled blend of non-profit brand strategy

expertise and real-world change design

experience.




Brand development.

We develop clear and effective frameworks and systems for your non-profit

organisation and provide professional ways to manage your brand perceptions,

experiences and messages.

Business & Brand Consultancy. Business & Brand Collaboration.
We offer solutions and create customised, holistic We provide expertise to effectively express your
packages enriched with business assessments, nonprofit's ethos, foster valuable stakeholder
planning, communication, art direction and strategic partnerships, ensure effective collaboration, engage brand
brand positioning that guarantee successful brand consultants, brand sponsorships and campaign
management. activations to create a call to action.
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Brand visualisation & messaging.

We use our extensive reach in the creative industry to connect organisations with the best creatives
who can interpret and deliver your nonprofit's core vision. In this way, we create tangible
experiences for your audience and ensure messaging that expresses your vision and opens you up

to the right networks.

LU

Brand Creation. Brand Production.

We develop customised designs, branding and From concept to execution, we develop strategies and

marketing materials to effectively express the purpose design experiences that include producing shoots,

and personality of your non-profit organisation. campaign shows, gala dinners, exhibitions, parties and
events to promote a brand culture rooted in your

nonprofit's goals.
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Content creatrion.

We focus on using both brand development and brand visualisation processes to develop
bespoke content tailored to our clients' needs. In this way, we help social impact
organisations create an environment where messages are clear and practical and resources

are accessible.

Content & Copy Writing. Creative Partnerships.

_ _ . _ Creative support and placement of creative teams such
Art direction, strategy, tone of voice and messaging to _ _
o _ as photographers, designers, PR for non-profits,
best position your non-profit's brand and engage . _ ‘ _
, _ ‘ ‘ foundations and corporations. Social media consultants
audiences through design, photography, animation, _ _ _
_ _ _ _ _ for strategic analysis to strengthen content creation for
infographics, videos, press materials, websites and _ .
your brand and enhance campaigns, events and social
more.
media presence.
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Success Story.

We have built our reputation on the art of

storytelling and communicating a brands vision.




Creative assistance to strengthen
brand’s social footprint.”

To understand our multi-layered journey, let us begin at the beginning. Our name comes from two sources:
the first is the Conte crayons, a drawing medium invented by Nicolas-Jacques Conte. Conte crayons are
made of pigments and a clay-like substance and are popular for formal sketches and drawings. Conte is

said to derive from the French word conter, which means “to relate” and is also a French word for "short literary

compositions”. Secondly, our name is inspired by our love of the African continent.

This shows that we have built our reputation not only by focusing on the creative areas of content creation
and brand development, or fostering relationships between brand owners and creatives, but also through

the art of storytelling and communicating a brand's vision.
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Qur Success Story

Conté Africa started as a publishing company. We were founded in 2015 and
published our first Conté Magazine that same year. We built relationships and
partnerships with numerous designers, animators, illustrators, painters, jewellery
designers, architects, draughtsmen, creative writers, photographers and many
more. In the early years, we worked with and showcased creatives across Africa. So
we quickly became the mobile creative hub for Africa, focusing on the African
creative scene. Conté Magazine is now distributed in South Africa, Kenya, Ghana,
New York, Los Angeles, Central London and Brighton and Hove, UK. We have
partnered with brands such as 1:54 Contemporary African Art Fair, Gallery of African
Art (GAFRA), O.N.K.A gallery, Sony Mobile, Hollard Insurance, Business and Arts

South Africa, BASA and finally Parsons the New School for Design.

Over time, we made a name for ourselves in the social impact and NPO space and
quickly turned to our strengths by shifting our focus to brand development. Today
we are a thriving brand strategy agency. We have actively mentored about 40% of
the creatives we have featured, strategically partnering them with industry leaders
and global brands like Rolls Royce and Global Citizen. These partnerships have led
to paid opportunities such as campaigns, projects, jobs and commissioned work.
All this has led to the creation of a database of 800 people hosting creatives,

teams, non-profits and foundations across the African region.
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Founder.

Khensani Charmaine Siwedi a dynamic and

iNnNnovative professional with more than 9 years of

invaluable hands-on experience.
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Khensani Charmaine
Siwedi.

Khensani Charmaine Siwedi is a dynamic and innovative professional with more than 9 years of
invaluable hands-on experience in handling multiple simultaneous creative design projects,
brand building and graphic and website design. Equipped with the ability to raise brand
awareness by leveraging her skills acquired in the social and creative sectors, identifying
opportunities, building long-term mutually beneficial relationships with colleagues, vendors and

clients and eventually starting her own business.

Having gained her qualifications at Parsons, The New School for Design in New York, she has
developed a keen understanding of the needs of the creative culture through working with

business owners, industry leaders, creative thinkers and artists.

Khensani's ability to bridge the gap between business and art is also evident in her founding of
a publishing house (Conte Magazine), which became a brand strategy agency (Conté Africa),
working with brands, organisations and creatives such as Josh Woods Production, Enhle Mbali
Mlotshwa, Micasa Music, Khuli Chana, Altivex, Creative Nestlings and others, as well as with a
number of foundations such as the Enhle Cares Foundation, the House of Mandela Foundation,
the Africa Rising Foundation, the Open Society Initiative for Southern Africa (Osisa), the Centre

on African Philanthropy and Social Investment (CAPSI) and Global Citizen, to name a few.




Her passion for giving back to the
community has led her help organisations
reach their full potential and social
goals.”

Khensani also encompasses various roles in her capacity. She is co-director of the Durant Sihlali
Foundation and co-director and creative director of the Enhle Cares Foundation. Her contributions
range from assisting with administration to coordinating events such as the Forever Young Gala, an
annual event focused on recognising social impact work. Charmaine advocates for social issues that
are most prevalent in South Africa today, such as narrowing the financial gap between classes,
combating gender-based violence and promoting girls' education. Through Charmaine, Conte has

donated its time, resources and services to support this and other foundations.

In addition, through the Durant Sihlali Foundation, Khensani has developed programmes for young
African artists to help them find their voice and become more profitable as a result. By providing
platforms and working with various partners, the organisation advocates for African artists to

globalise and share their talents and narratives with the world.



CSl.

Conte Africa places great emphasis on the social

impact of its work and is actively involved in a

numMper of community development projects.




Championing and assisting the
mission of Non-Profits.”

Conte Africa places great emphasis on the social impact of its work and is actively involved in a number of
community development projects. We have worked with a number of organisations who have entrusted us
with the creative direction and management of their branding, event planning, marketing and messaging.

Below are some examples of these organisations:

Enhle Cares Foundation

A multi-faceted organisation that reaches out to girls and women in disadvantaged communities. Aiming
to identify gaps in services through collaborative work, it provides solutions to specific problems. Through
compassionate mentorship, Enhle Cares Foundation provides support to beneficiaries in need of ongoing
assistance and promotes intergenerational action to ensure sustainability. Community projects include
mentoring young women and girls, skills development and capacity building. In this way, the Enhle Cares
Foundation highlights what is needed to address these social and economic challenges. In this way, the
Foundation is able to continuously work towards the vision of an Africa where women from all walks of life
are respected, protected and empowered in South Africa and across the African continent. Future plans

include the construction of community centres and a school to support areas in need.
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The catalyst of social initiatives and movements
aimed at helping the greater community.”

Forever Young Ball

A charity gala held annually and aimed at decision makers and
future leaders. An experience that includes incredible African art,
food and entertainment. The event celebrates and honours
individuals who have made a notable contribution to a community
cause in any calendar year.

Durant Sihlali Foundation

The Durant Sihlali Foundation is a non-profit organisation that
promotes artistic experimentation and dialogue between different
art disciplines through residencies, workshops and mentoring of
young artists. It helps artists market themselves more efficiently

and effectively so they can sell more art and get back to creating.
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The Team.

An amazing Creative Professionals of Brand

Designers, Web developers, Brand Strategist, Copy

writers and Copy editors.



Empower creatives to be
productive and purposeful.”

Wandile Mashaba Kate Ngobeni
Head Graphic Design Brand Strategist
Mohau Ngobeni Oboitshepo Tladi
Project Manager and Graphic Design Freelance Copy writer and Editor
Amogelang Ngobeni Malehlohonolo Kasa
Junior Graphic Design Freelance Copy writer and Editor
Kudzai Chikombero Thabu Siwedi
UI/UX Designer Legal Advisor
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Clients & Friends.
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Our Work.

An unparalleled blend of non-profit brand strategy

expertise and real-world change experience
design.




Reimagining Reparative
Justice:

Global Solidarity Dialogues on Anti-Black Racism:
Webinar Series Concept Note EN/FR/PT

Client:

The Open Society Initiative for Southern Africa (OSISA)

Overview:

OSISA is a growing African institution working to deepen democracy, protect human
rights and improve good governance in the region. Conte Africa has been a partner of
Osisa for 4 years. We have worked together on their website redesign, branding and

strategy for their events and event materials.

Project Description:

For this project, we were asked to design a brand identity around the webinar event,
which focused on a reimagined reparative justice for slavery, apartheid and structural
racism. Together with the Osisa team, our strategy was to recreate the style of old Africa-
themed literature book covers, also as a symbol of the importance of information and
knowledge to the people who need it. We chose patterns illustrating African symbols
such as the African mask, the African spear and the African shield, as well as colours

typical of many of these literary books we used as reference.
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Forever Young Ball 2018

Client:

Enhle Cares Foundation, House of Mandela Foundation, Africa Rising Foundation
Overview:

A charity gala held annually and aimed at decision makers and future leaders. An
experience that includes incredible African art, food and entertainment. The event
celebrates and honours individuals who have made a notable contribution to a

community cause in any calendar year.

Project Description:

This was the first joint gala event where we as Conté Africa supported the

organisations to define what this event meant to them as a collective. We worked on

branding and strategy to bring to life an idea that each foundation would represent.

The logo and corporate collective were designed to reflect the legacy and centenary of

our former president Nelson Mandela. We chose a regal, black, white and gold

aesthetic to represent the brand.
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CODESRIA Strategic Plan
and Website UX:

2017-2021 EN/FR

Client:

The Council for the Development of Social Science Research in Africa (CODESRIA)

Overview:

The Council for the Development of Social Science Research in Africa (CODESRIA) is an
independent organisation whose main objectives are to facilitate research, promote
research-based publications and create numerous forums for the exchange of views and

information among African researchers. All this aims to reduce the fragmentation of

research on the continent by creating thematic research networks that cross linguistic

and regional boundaries.

Project Description:

We worked with CODESRIA to update the user experience of the corporate website and
accompanying elements such as the 2017-2021 strategic plan. Our strategy was to
highlight all the important elements that make up the research centre without
overloading the content. There was no existing brand guide, but the focus was on the

colours orange and black. The original orange was not ideal for the digital space, so we

darkened it with a reddish tone and complemented it with different shades of grey and
black.
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CODESRIA cientific theme. Discussions held during the Assembly constitute the
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STRATEG IC The current CODESRIA Strategic Plan runs from 2017 to 2021. It is conceived as a five year plan and titled DMMITTEE

Reaching New Frontiers in Social Science Research and Knowledge Production for African Transformation. This
p LA N Plan is distinctive in a number of ways. First, it introduced the Mean-Making Research Initiative (MRI) as a new

vehicle for mobilising research in the social sciences across the continent and replaced the multiple vehicle OMMITTEE
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NMCF Annual Report

Publication:

2018 EN
Client:
B Nelson Mandela Children’s Fund
| > Overview:
S /’ i == The Nelson Mandela Children's Fund is committed to changing the way

society treats its children and young people. This long-term vision

highlights the central role society plays in shaping the lives of children.

We worked with Altivex Digital Agency to produce the Nelson Mandela
Children's Fund Annual Report 2018.

Project Description:

We worked with the Nelson Mandela Children's Fund to produce its 2018 Annual Report.
The title of the report is Our Children Today, Our Leaders tomorrow. Our challenge was
that the Fund is dedicated to the welfare of children, so we wanted to convey that

young, childlike feel without it seeming childish. We focused on bright colours, taken

from the Fund's logo, and highlighted key elements through illustrations and

infographics.
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Kisima Website UX and
Branding Collateral:

Client:

The Centre on African Philanthropy and Social Investment
(CAPSI) - KISIMA African Giving Platform

Overview:

The Centre on African Philanthropy and Social Investment

(CAPSI), the first of its kind in Africa, was established to promote K I S I M A

social change by building a culture of effective giving and . Affican GIVING PLATFORM

corporate social and civic responsibility.

Project Description:

Kisima is a by-product of the CAPSI initiatives. Kisima is a
platform to promote good fundraising stories from across Africa.
They try to show that Africans as a whole always donate for the
common good. They also mobilise resources that can be used
for any purpose, just as they have always done. We designed the
Kisima logo, social media material and helped create a basic UX,

which the developers can use when creating the website.
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OSISA 2022 Archive Website
Design:

2012 EN/FR/PT

Client:

The Open Society Initiative for Southern Africa (OSISA)

Overview:

OSISA is a growing African institution working to deepen democracy, protect human
rights and improve good governance in the region. Conte Africa has been a partner
of Osisa for 4 years. We have worked together on their website redesign, branding

and strategy for their events and event materials.

Project Description:

In 2018, we created OSISA's first website. The website we were using before was
outdated, there was no clear navigation or direction on the website, the website
had many errors and buttons that did not work. This problem had a negative
impact on the organisation's mission as the website caused the viewer to click
away immediately. This meant that their campaigns were not reaching the people
who needed them. Our redesign focused on highlighting the organisation and its
grant and cluster programmes to showcase their goals. Osisa did not have a brand
style guide, so we took inspiration from their logo colours and added two
secondary colours to pick up the green highlight style of the logo.
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OSISA WEBSITE







Conte Africa Rebrand and
Website UX/UI:

Client:

Conté Africa

Project Description:

Conte Africa is currently undergoing a rebranding exercise, and part of this rebranding
will include an updated mission and purpose, which must be reflected in our new
website. We are developing a new brand identity that reflects the evolution of our

company and better embodies its purpose, strategy and values

The website maintains a creative corporate style and conveys confidence. Visually, it

stands for modernity and innovation.
Our new brand colours are black, white and purple

These colours stand for:
Black: mystery, power, elegance and sophistication
White: purity, simplicity and cleanliness

Purple: royalty, nobility, luxury, power and ambition
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Create with a Purpose.

Let us help you refine your mission and
strengthen your organisation's branding to

achieve and enforce your social goals.
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